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Putting  
Our Purpose 
to the Test

The challenges we faced  
in 2020 as a company,  
and as individuals, families,  
and community members,  
were unprecedented     
and unrelenting. 

Like many, our top priority was to ensure 
the safety of those we care about. The year 
stretched all of us beyond our capacities,  
and for us at the Wills Group, it put our  
purpose — Lives in Motion — to the test.  

At the Wills Group, keeping Lives in Motion  
is how we express our sincere commitment  
to caring for our customers, our communities,  
and one another. We do this every day by 
delivering outstanding service, giving back 
to our neighbors in need, and taking care of 
our own. In March, when COVID-19 brought 
our normal lives and business operations to 
a halt, we relied on our purpose to inform our 
response efforts.  

For our communities, with children having 
limited access to school meals and with too 
many families facing financial hardships, the 
need for food and essentials increased greatly.  
We moved quickly and worked closely with  

our regional food bank and local nonprofit 
partners to help respond to rising food 
insecurity and to better understand the 
obstacles they were facing to ensure that  
our support would be meaningful. 

For our customers, we honored those 
healthcare professionals and first responders 
who were on the frontlines across the more 
than 50 communities where our Dash In stores 
are located through Dash In’s new Lift Up 
program. And as our employees doubled  
down on their efforts to support others, we  
did everything we could to support them.

I feel fortunate that we could come together 
and put our resources to work to help  
support our friends and families in need.  
Especially during these uncertain times, our 
commitment to keeping Lives in Motion will 
continue to ground and guide us in moving  
our communities forward.

Lock Wills
President, Chairman, and CEO
Wills Group, Inc.
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Listening to
Our Partners  
on the Frontlines 
Since the onset of the pandemic, the number 
of people in the United States facing food 
insecurity was projected to rise to more  
than 50 million, including 17 million children.  
In response, food banks nationwide stepped  
up to ensure our neighbors impacted by the 
crisis have the food and essentials they need. 

All of us at the Wills Group were proud to 
support our regional food bank and local 
nonprofit partners working on the frontlines 
in 2020 to address the increased and urgent 
needs of our communities. Through the hard 
work and dedication of our employees, we  
were able to increase our financial support  
and implement new ways of working with  
our partners.  
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80%+  

of food banks across 
the country served more 
people than in 2019

1 in 6 Americans

could face hunger as a 
result of the pandemic 

Source: Feeding America 

4.2 billion meals

distributed by food banks 
nationwide from March 
through October

Maryland Food Bank volunteers  
prepared meals daily for children and 
families in need to pick up and eat at 
home through the food bank’s Grab  
& Go program.
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“ This past year, we 
learned a lot about 
our communities 
and, quite frankly, 
ourselves.

 COVID-19 has illuminated the disparities and inequitable 
distribution of resources that still exist in our communities 
today. While there is still much work to be done to address 
this, I am proud of the role the Wills Group played this year in 
supporting our most vulnerable neighbors during this difficult 
time. Our company’s long-standing commitment to philanthropy 
and our relationships with regional food banks allowed us to 
put our resources to work quickly and in areas impacted the 
most. The individuals, organizations, and companies that came 
together to put others’ needs ahead of their own have been 
inspiring to watch. They’ve given me great hope.”

Tara Handy 
Director, Corporate Communications and Programs 
Wills Group, Inc.
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As the pandemic spread globally in March, 
the Wills Group and Dash In worked quickly  
to provide resources and support to regional 
food banks and nonprofit organizations, 
lending a helping hand as our partners 
struggled to keep up with the increased 
demand for food.  

Totaling $500,000 in 2020, the Wills Group 
and Dash In distributed unrestricted grants 
to four regional food banks and three local 
nonprofit partners, giving them flexible  
dollars to source and distribute food in  
their communities.  

In March, $200,000 in unrestricted grants 
was distributed to four regional food banks 
— Capital Area Food Bank, Feed More, Food 
Bank of Delaware, and Maryland Food Bank. 
The funds helped support immediate  

response efforts as our partners assessed  
and reacted to the early impact of the 
pandemic. The food banks utilized the dollars 
in emerging areas of need, such as pre-made 
meal kits, modified distribution strategies,  
and volunteer recruitment. 

As the demand for food continued to rise, in 
June, the Wills Group provided an additional 
$200,000 to our four regional food bank 
partners, as well as $100,000 to three Southern 
Maryland nonprofit organizations — Farming 4 
Hunger, LifeStyles of Maryland, and Southern 
Maryland Food Bank — to support their 
food pantries and response efforts targeting 
hard-to-reach areas. These funds supported 
the expansion of our partners’ mobile food 
distribution efforts, ensuring more individuals 
and families could access food resources.
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Responding  
to the Growing 
Hunger Crisis
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Lifting Up Our Local 
Heroes Working  
on the Frontlines
Dash In and its employees put their 
commitment to the communities they serve  
into action with the launch of the new Lift Up 
program, supporting healthcare professionals 
and first responders working on the frontlines 
across the more than 50 communities where 
Dash In stores are located throughout the  
Mid-Atlantic region.  

The first Dash In Lift Up activation provided 
free breakfast sandwiches to all healthcare 
professionals and first responders who  
visited any Dash In location from the end  
of April through early May. 

The second Lift Up event served as an 
opportunity for Dash In customers to get 
involved and express their appreciation 
for their local heroes by sending a Dash In 
Snack-O-Gram — a free snack accompanied 
by a personalized message for healthcare 
professionals and first responders working 
across Delaware, Maryland, and Virginia. 

The Snack-O-Gram program ran through May, 
with Dash In and Wills Group team members 
delivering more than 2,500 Snack-O-Grams 
to 10 healthcare organizations and fire 
departments in early June.

“ It was incredible  
to see all of the  
Dash In employees 
coming together to 
deliver the Snack-
O-Grams...we really 
value the kind words 
we received – and 
the snacks!”  

Katie Blaha,  
Development and Events Officer,  
Baltimore Washington  
Medical Center Foundation
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Dash In and Wills Group employees 
distributed Snack-O-Grams to  
Branchville Volunteer Fire 
Company and Rescue Squad in 
College Park, Maryland.
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Hosting a Mobile 
Food Bank in  
La Plata 
On July 8, the Wills Group’s headquarters  
in La Plata, Maryland, became the location 
for a mobile food bank. This mobile food 
distribution site enabled the Maryland Food 
Bank — working with the Maryland Department 
of Transportation, along with local officials  
and volunteers — to safely and efficiently 
provide boxes of food through a contactless  
drive-through. 

The Wills Group was proud to collaborate  
with local nonprofit partners, including End 
Hunger Charles County, LifeStyles of Maryland, 
and Servants of Christ Ministries, to host  
this essential event and distribute 250  
fresh produce meal kits and 400 gallons of  
milk to local individuals and families in need.
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Left: Wills Group 
employees and 
volunteers loaded 
meal kits into cars 
at the mobile food 
bank hosted at 
headquarters in La 
Plata, Maryland.

Right: Golfers 
gathered, following 
CDC guidelines,  
for the fourth 
annual Blackie  
Wills Golf Classic.  
Pictured: Brian  
Hall,  Hopkins  
& Wayson, Inc.,  
and Lock Wills.
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Coming Together to Raise Awareness  
and Funds
The Wills Group raised almost $175,000 
in support of the Blackie Wills Community 
Leadership Fund at its fourth annual Blackie 
Wills Golf Classic, held on September 14, at  
Turf Valley Resort in Ellicott City, Maryland.

While we were able to host this year’s 
tournament in adherence to the Maryland 
state and Centers for Disease Control and 
Prevention (CDC) guidelines, we knew some 
of our partners would not be able to join us. 
However, many were able to contribute to  

the Blackie Wills Community Leadership  
Fund — a welcome surprise that gave new 
meaning to, “We’ll be there in spirit.”

Funds raised at this year’s Blackie Wills  
Golf Classic will support ongoing community 
engagement efforts to end childhood hunger 
and respond to the increased needs of 
individuals and families in local communities 
impacted by COVID-19.



2020
by the 
Numbers

$500,000
in total grants to four food 
banks and three local nonprofit 
organizations to address rising 
hunger due to COVID-19

7 food banks and food  
pantries supported across  
the Mid-Atlantic region

grants distributed 37

23 organizations 
supported
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$4M+
donated since 2006

87%
employee participation  
in match campaign

$75,970+
raised through employee  
match campaign $174,970

raised at the fourth annual  
Blackie Wills Golf Classic

15



Taking Care  
of Each Other
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Eighty percent of Wills Group employees 
participated in a “pulse” survey to inform 
company COVID-19 plans and identify 
solutions for pressing employee concerns.

Gauging Employee  
Sentiment 
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The Wills Group assembled a 
COVID-19 task force to ensure 
employees were safe — and felt 
safe. While closely monitoring 
direction from the CDC, as well as 
state mandates across Delaware, 
Maryland, and Virginia, the 
task force worked to regularly 
communicate with employees to 
keep them informed, show care and 
concern, and offer some peace   
of mind.

b

In March, corporate office employees 
successfully transitioned to work from home 
— with about 90 percent of employees 
teleworking for the remainder of 2020.  
During this time, employees came together 
through regular video calls, virtual Town  
Halls, and social events.

Working from Home
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As our employees worked hard to support  
our customers in 2020, the Wills Group  
worked hard to support our employees  
and their families. 

While the four pillars of our company’s 
b.well program — b.healthy, b.present, 

b.safe, and b.secure — are designed to be of 
equal importance, the b.safe pillar took on 
heightened importance as the pandemic 
impacted our communities. Our employees’ 
well-being and safety became our top priority. 

Safe Social  
Distancing
In May, for select employees who chose to 
return to the office periodically, following 
the guidance of the CDC, they arrived back 
to social distancing signage and sanitization 
stations, reminding them of the importance 
of maintaining a safe work environment. 
Thermal temperature scanners were also 
installed to ensure employees checked their 
temperature before entering Wills Group 
headquarters.

Keeping Employees  
and Customers Safe
As essential workers, our Dash In employees 
worked hard to ensure customers could 
safely access food, supplies, and fuel.  
Dash In stores implemented stringent 
measures to protect our team members, 
including providing masks and gloves, 
installing social distancing signage and 
sneeze/cough guards, closing self-service 
food areas, and enhancing cleaning 
procedures store-wide.



Mission: To fight hunger throughout its vast  
service area in Central Virginia.

Upcoming needs: Feed More is in need of funds 
to purchase food, as they are diligently working 
to keep up with increasingly high demand.

“With the help of the Wills Group, we were able to 
support our partner agencies working on the ground to 
get food to communities that need it most. The funding 
also enabled us to build on our fresh produce program 
and increase distribution via mobile pantries.”  

Doug Pick, CEO and President, Feed More

Learn More and Donate:  
feedmore.org/give/ 

Join Us in 
Addressing the 
Hunger Crisis

Mission: To create access to good, healthy food  
in every community in the D.C. Metro area.

Upcoming needs: Capital Area Food Bank needs 
to raise $17.7 million in 2021. The food bank began 
distributing about 5 million pounds of food per 
month during the pandemic — more than double 
what they distributed prior to COVID-19.

“The Wills Group’s donation went toward supporting 
Capital Area Food Bank’s mobile food pantries. Between 
July 1 and September 30, 2020, our mobile pantries 
distributed over 425,400 pounds of food, approximately 
75 percent of which was fresh fruits and vegetables.”

Radha Muthiah, President and CEO,  
Capital Area Food Bank

Learn More and Donate:  
capitalareafoodbank.org/donate/ 
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Mission: To provide nutritious foods to 
Delawareans in need and facilitate long-term 
solutions to the problems of hunger and poverty 
through community education and advocacy.

Upcoming needs: The Food Bank of Delaware 
is seeking donations of shipping containers for 
use in storing non-perishable food items; this 
approach will enable external partners to access 
non-perishable food items after-hours or on 
weekends. To expand food distribution, the food 
bank is also in need of a refrigerated 26-foot 
truck along with the funds to hire a full-time driver.

“With the help of the Wills Group, the Food Bank of 
Delaware expanded our mobile food pantries and 
extended our backpack program to be offered year-
round, ensuring children have access to food they  
would typically receive through school breakfast  
and lunch programs.”

Larry Haas, Chief Development Officer,  
Food Bank of Delaware

Learn More and Donate:  
fbd.org/get-involved/donate-money/ 

Mission: To feed people, strengthen communities, 
and end hunger for more Marylanders.

Upcoming needs: To maintain the level at which 
they have been distributing food to those in need, 
the Maryland Food Bank is working to raise $28 
million by October 2021.

“The donation from the Wills Group went directly to 
food purchasing, which was our biggest need in 2020. 
From March to October, we distributed more than 
42 million pounds of food statewide — a 96-percent 
increase from 2019.” 

Carly Frank, Director of Development,  
Maryland Food Bank

Learn More and Donate:  
mdfoodbank.org/donate/ 

Below is information on the four regional  
food banks the Wills Group partnered with  
in 2020. We invite you to learn more about 
each organization so that we can collectively 
work together to address rising hunger in  
our communities.
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Thank You
The Wills Group would like to recognize the members of the Community Leadership Team  
and the community engagement committees. In spite of the many challenges we faced in  
2020, they selflessly invested themselves in carrying out the Wills Group’s commitment to 
community engagement.

Community Leadership Team
Lock Wills (Co-Chair)
Tara Handy (Co-Chair)
Mary Jane Garner
Ken Halperin
Don Hamberger
Amanda Nelson
Mark Oliver
Caitlin Peden
Brooke Rieman
Sam Stornelli
Blackie Wills
Joe Wills
Michele Wills

Match Campaign Committee
Ken Halperin (Chair)
Veronica Breck
John Brucculeiri
Sharon Espinosa
David Lipshaw
Aaron Mace
Karen Zamostny

Community Impact Committee
Amanda Nelson (Co-Chair)
Caitlin Peden (Co-Chair)
Mary Jane Garner (Incoming Co-Chair)
Sam Stornelli (Incoming Co-Chair)
Mindy Butler
Amanda Campbell
Saher Jilani
Kim Purdy
Sajid Rahim
Anthony Young
Karen Zamostny

Community Events Committee
Don Hamberger (Co-Chair)
Brooke Rieman (Co-Chair)
Brady Appleton
Brian Fenwick
Steve Gagliardi
Huong Hogan
Susan Peery
Michelle Reeves
Jim Tisack
Lindsay Singleton
Tabitha Wilson
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102 Centennial Street | La Plata, MD 20646

301.932.3600 | willsgroup.com


